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Delta and Northwest Flight Attendonts
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Destination: Representation
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By SLC based DAL F/A Paul Tanner and MSP based NWA F/A Susan Squiers

One of our recent campaign communications illustrated the anticipated timeline
of the merger between Delta and Northwest. Once the merger is approved, events will
begin to take shape very quickly. Therefore, we must stay focused on a multitude of
issues including corporate merger updates and campaign communications so that
when the National Mediation Board announces our representational vote, we are
fully prepared to win the election. The combined group of flight attendants at the
merged carrier will total almost 22,000. That number is staggering when you sit down auu'icaiy unun about it. One of the goals
of this election campaign is to reach each and every one of you, therefore the U.S. map has been divided into regions based on the
number of flight attendants and where they reside. Various regions will include multiple states when the overall population is less;
some states are actually their own region (typically where we have large base populations). The organizing structure for this cam-
paign also serves additional purposes:

« To bypass the corporate wall that exists between DAL and NWA flight attendants
« To facilitate the building of a strong and supportive communication network

+ To create a good rapport among flight attendants regardless of airline/base

« To simplify, as well as, minimize the work load for each campaign volunteer

We continue to enlist the assistance of many flight attendants at both carriers, but as the timeline states, merger approval is just
around the corner. We still need volunteers to assist as State Chairs and Information Reps (phone or visibility). While our campaign
is based on a strong network that fans out across the country, in order for it to be successful, each region/state must be staffed properly.

Many of you at Delta and Northwest are already advocating to your peers the importance and necessity for representation - especially
when one considers the Executive Team that has been assembled to lead the new carrier. We urge you to take this advocacy one step
further and contact campaign activists to sign up as a Info Rep. Phone Info Reps simply stay in contact with 10 flight attendants during
this campaign. Visibility Info Reps pass out communication, bag tags, and pins to coworkers out on the line. With your assistance, we
can lessen the workload for everyone involved in this campaign effort.

We invite you to visit www.deltaafa.org and contact those individuals who are currently working in the region/state where you live.
Rather than expecting others to shoulder all the responsibility, please become engaged in this opportunity to advance your career.
Each day that Delta and Northwest flight attendants volunteer to assist with this campaign effort, the more we, as a group, work
together toward one common goal; obtaining a voice in ~= ~~l-~ghiogfooss ot il o e Tl o)

Visit the website today
and join the campaign!
www.DeltaAFA.org

(Visit the Join The Campaign Page)
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